
Written by 
Emily Hopcian / @emilyhopcian

Photography by
Timothy Dhalleine / @timothydhalleine

On an overcast afternoon, with Cerro Almirante Nieto and 
the namesake towers of Chile’s Parque Nacional Torres del 

Paine just out of view, Arancha Azores and I chat about her life 
and career. As we talk, it’s clear to me that Azores’ work as Chief 
of Social Responsibility & Sustainability at EcoCamp Patagonia, 
a hotel comprised of fully-sustainable geodesic domes, is never 
truly done. Not for her, at least.

“EcoCamp has a strong base,” Azores says. “But we can do mil-
lions of other things. When it comes to sustainability, we keep 
what we’ve done but continue to improve it to be better, even 
more sustainable.”
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EcoCamp opened in 2001 as the first fully-sustainable accommodation 
south of the Amazon. From the start, the hotel has looked toward long-
term, sustainable solutions that protect our natural environments. Those 
solutions include renewable energy sources, the offsetting of all carbon 
dioxide emissions, and composting toilets. Four micro-hydro turbines, 
which draw water from a nearby river and convert it into energy, as well as 
photovoltaic panels, which convert energy from the sun, generate 95 per-
cent of the energy used at the hotel.
 
Azores, originally from Spain, has worked at EcoCamp since the 2015-2016 
season. Her journey to her current gig — a dream job, in many regards — is 
quite serendipitous.
 
Following 10 years in London, England, working on community integra-
tion projects with a focus on people with mental and physical disabilities, 
Azores traveled throughout South America. She started in Peru, where one 
small community project led her to the next, gradually traveling the con-
tinent. Over time, among different people and cultures, she developed a 
unique perspective of sustainability and what’s possible.
 
“Organic and varied experiences, like the ones I’ve gathered, create a vi-
sion of sustainability that’s from the heart instead of marketing,” she says.

During her travels in southern Patagonia, Azores caught wind of EcoCamp. 
Intrigued by the hotel’s philosophy, she made plans to visit and work as a 
masseuse. Upon arrival in Torres del Paine, Azores learned, “They [Eco-
Camp] were in need of someone to lead corporate social responsibility,” 
she says. “I realized this was something I enjoyed and [the job] encom-
passed all of the experiences I’d been gathering. With all the motivation in 
the world, I interviewed, went through a transition period and got the job.”
 
In her role, Azores focuses on sustainability, community outreach, and 
inclusive tourism. Throughout the past four-and-a-half years, she has suc-
cessfully executed ideas to advance EcoCamp’s practices in these areas 
and is always thinking through, discussing and pushing for better standards.
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On the sustainability front, Azores works to simplify 
complex issues as much as possible. Collaborating 
with employees, vendors, and visitors, the smallest 
details do not escape her.
 
Take waste management: “The issue of waste is so 
complex,” she says. “When I arrived in this region, 
there was no recycling plant. At that time, a private 
company came and carried out plastic recycling to 
Puerto Montt [more than 1,500 kilometers away]. It 
was the same type of recycling we were doing in Eu-
rope 20 years ago. For me, the secret is not to have 
plastic—or the 8,000 other things that are used one 
time and then thrown away.”

During the 2019-2020 season, Azores and the team 
at EcoCamp challenged themselves and their 
guests to not use any single-use plastic. Reusable 
water bottles and lunch boxes are loaned to guests 
for use during their stay. The bags and packaging 
for boxed lunches contain no plastic. Sandwiches, 
granola bars and other lunch items are wrapped 
in “stone paper,” made from ground-up limestone, 
that is photodegradable, waterproof, tear-resistant 
and super durable. The kitchen staff is rethinking 
how they purchase and also store food, working to 
eliminate plastic packaging, plastic wrap and more.
 
“We are always trying to give a second life to things,” 
Azores says. “The decor throughout EcoCamp — 
fabrics, wools, and cushions, for example — are 
made from recycled material.”
 
Azores and EcoCamp also strive to locally source 
their produce, products, and services whenever 
possible and partner with people and businesses 
who share similar values. In doing so, they support 
the local community while cutting down on all that 
goes into transporting goods from more distant 
places, even within Chile. EcoCamp’s sheets and 
towels are laundered by a local, family-run business

that does not have dryers, so everything dries in Pa-
tagonia’s fresh air.
 
The house wine at EcoCamp comes from a winery 
in Chile’s Maule Region. The vineyard has sustain-
able practices and grows organic grapes. Though 
this is a good base, Azores is already thinking about 
the number of bottles EcoCamp consumes every 
season and what happens to them. Rather than re-
cycling the bottles, can they be reused for future 
packaging? Azores’ wheels are always turning.

While Torres del Paine draws more than 260,000 
travelers from around the world every year, those 
who are local to the region often don’t experience 
the park’s splendor for themselves, viewing it as a 
place meant for foreigners. Azores is working to 
bridge that gap and connect local communities to 
the world-renowned park in their own backyard.

“My first year, I realized there were a lot of local 
children who had never been to the park,” she says. 
“EcoCamp has a history with a children’s home in

[nearby] Puerto Natales, so we coordinated a day in 
the park for them with lunch and a tour at EcoCamp.” 
Throughout the season, Azores and EcoCamp lead 
local children in reforestation and recycling proj-
ects. They seek to share best practices and, more 
importantly, why such practices are in place.
 
Through various initiatives, EcoCamp also collab-
orates with and supports local organizations and 
groups, such as the Torres del Paine Legacy Fund, 
AMA Torres del Paine, the Kawesqar community



and Refugio Animal Cascada, and encourages their staff and guests to do the 
same.
 
For Azores, inclusive tourism is particularly of interest because of her early 
work with people with mental and physical disabilities. In 2017, Azores and 
EcoCamp started collaborating with Wheel the World, a B Corporation to 
create more accessible tourism experiences in Torres del Paine. Following a 
few initial treks in the park, Wheel the World sold the Joëlette, a special hik-
ing and running wheelchair, to the Asociación de Hoteles y Servicios Turísti-
cos Torres del Paine of which EcoCamp is a part. While the chair is housed at 
and cared for by EcoCamp, it’s available for anyone who has a need for it to 
use.
 
“Thanks to having the Joëlette here, we are suddenly able to help different 
families and their children from this region, and beyond, explore the park,” 
Azores says. EcoCamp also adapted one of its domes to have accessible fea-
tures for wheelchair users.
 
“It’s just amazing to dream about sustainable and inclusive tourism, and 
then do it,” she says. “In Chile, I believe there’s a big window of opportunity.”
 
On this particular afternoon, as we relax on EcoCamp’s cozy deck, scat-
tered with colorful, patterned rugs, couches, chairs, and coffee tables and 
surrounded by nature on all sides, I ask Azores what she loves most about 
working in Torres del Paine.
 
She looks over her shoulder at the park’s famous peaks. “From the first time 
I came here and looked at these mountains, I’ve always thought, ‘How lucky 
am I to be here?’ This is my office,” she says, a smile on her face.
 
EcoCamp has received international awards and recognition for its sustain-
able practices. To learn more about Azores and EcoCamp Patagonia’s sus-
tainable efforts, visit ecocamp.travel/en/sustainability.
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